
FINANCIAL BENEFITS
OF A BRAND IDENTITY06

DESIGNZ
CREATIVE



01 BRAND IDENTITY 
COMMANDS
A PRICE PREMIUM

Why is someone willing to pay thousands of 
dollars more for a Lexus than for a Toyota? Both 
cars are the same product. The only difference is 
some additional options and accessories. Higher 
end cars like Jaguar, Volvo, and Range Rover is made 
by Ford. It should not come as no surprise that they 
even share parts.

The value proposition is wrapped around the brand. 
The Lexus, Jaguar, Volvo, and Range Rover brands are 
worth more in the minds of consumers regardless of 
whether the product actually 
functions better.

OR



02A PRICE PREMIUM CREATES 
THE PERCEPTION 
OF QUALITY

This follows the old saying of “you get what you pay 
for.” If a Lexus costs more than a 
comparable product like a toyota, it must be 
because the Lexus provides better quality. Right? 

Not necessarily. There are a variety of lower-cost, 
high-quality vehicles available from which to 
choose from, yet people still pay more for what they 
perceive to be a higher-quality brand. 



03PERCEIVED QUALITY HAS
A POSITIVE AFFECT ON
CUSTOMER USAGE

Consumers tend to select brands they perceive to 
be quality brands. This also connects to repeat 
buying or brand loyalty. Consumers tend to continue 
buying brands that reward them with a good 
experience versus repeating the evaluation process 
time after time. 



04PERCEIVED QUALITY 
CONTRIBUTES TO 
YOUR (ROI)

According to Dr. Aaker’s research, perceived quality 
is the single most-important contributor to a 
company’s return on investment (ROI), having more 
impact than market share, or marketing 
expenditures. Brand identity perceives quality that 
contributes to profitability, in part by enhancing 
prices and market share. 

Improve perceived quality and the organization’s ROI 
will improve. 



05CUSTOMERS RELATE
VALUE WITH QUALITY

This is closely connected to Benefit 2. If one brand is 
perceived to be of higher quality than another brand, 
customers tend to perceive that the higher-quality 
brand is a better value.



06PERCEIVED QUALITY 
IS THE POINT OF 
DIFFERENTIATION

Smart companies are continually looking for ways 
to differentiate their brand's identity from 
competing offers. Perceived quality can be used to 
differentiate, and in doing so, enable the company to 
loop back to Benefit 1 and charge a price premium 
for their strong brand. 
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WITH YOUR BRAND IDENTITY?
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